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9 

2/ 

mun LQB^^^zmmms 

■jaoflnsiiwtn^Tj^il'jt^'iai'un^'iiini'jwnTj uvn^viEJiKEjQ^EJ^nyfu 

i^u§us 

-r 

■3a>3RijiiK‘3i^T3fi’iJ‘3t^°nRa!siAiifU'iiffRifi^fusitm‘3ijnj5 qi^iE^>3niifU3JvnQviEJi^Ej 

o. <1 

m.mQ‘31 mmaiu 

fliaK‘3n^i‘3^il‘3t<ivi^nsiiK‘33'an^i,yiRTi4Tf)S ^i^iE^>3niifU3JvnQviEJiaEJ 

II «i <1 

m.iliiinsu ^ilwu 

-9- 

^i^isi>3n'3fU3JvnQviEjn^Ej 

9 9 


uoanssu: noiunuit) Us:inn iiarFioiudincu 
domsiOuwUs:noums 


ABSTRACT 

T his research article is a literature review of the terms and classifications on Innovation which play vital 
role in the Innovation Capability of the entrepreneurs. The objective aims to encourage the 
entrepreneurs to realize and understand the importance of Innovation Management which are leading 
factors that will help increase the entrepreneurs’ ability in their business competition under the 
present-day business circumstances. The study finds that the terms of Innovation is composed of 3 main 
factors: 1) Newness 2) Economic Benefits and 3) Knowledge and Creativity Idea. For classifications of Innovation 
is composed of 3 main areas: 1) Innovation Target (Product Innovation and Process Innovation) 2) Innovation 
Change (Radical Innovation and Incremental Innovation) and 3) Innovation Impact (Technological Innovation and 
Administrative Innovation) 


Keyword: Innovation, Entrepreneurs 
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uim‘S‘S3J: minYiniiJ ilitL/ivi uat^injai^aj^Bni'SLiliiNiJ'stnBvnii 


unnaejo 


inni‘3ViiivnuT3‘3a!n‘3‘3jjlui,fa>3i,ntj'3ffiiR'ii3JVi34iEj ilittfivt usi:;R'iiJjaiRnjiia>3U'y(?in‘3‘33j^SKawilitnaii 

_ nit viiliiaijjitnjiitil'l^ii nitli^fiii3JVi3JiEJna>3ui^n‘3‘3jjSanyais^u(?in(?ii>3nuaanl,il (^iijjwu^iu^iijjt 

M iia>3^i^muEJi3j imaEjio'ltni^iiJj il‘3otlu^Liluuriuvian'Ba>3nitl”^fi'iuEJiJjiiaouiii^ntt3j n^^iltsnau^iEjflS 
VllO^IU 1) Rlljjlviji (Newness) 2) (Economic Benefits) 3) nitl-SflllJJt 

us^sfiiiJjR^atioattR (Knowledge and Creativity Idea) diunit^°iuuniltsinvina>3Uiii?in‘3‘33jai^^tSRii34UKnK'ionu 
aanlil Ki3Ji)tiiviuasi,iliiltta>3maN3ni‘3l-3ilttTa-!HiI^inuiKn‘3t3j ^innitvmviiuittfunttjjwtfiauwiiii nit^'itmn 

ii 

ui'Kntt34S3jjj3ja>3l,^ 3 flS Ha 1) SHHiutilivi3Jiaiia>3ui'Kntt3j s^iwitn^'iuun'lH 2 iltttnvi Ha uiKnttJjwHKnfu'ii 
(Product Innovation) USl^U1ii?in‘3t3Jntt:il1uni‘3 (Process Innovation) 2) SHHluni‘3l,llHauuils^>31iaN3U1Kntt3J VlllllSmt 
uii>3il‘3SLnnna>3uii!^n‘3‘3jjKijjttH'iivi1aKnya!siiaN3nitLilHauuil£^oT,H 2 iltsinvi Ha uii^nttJjHSanafusLQaiiiAiau 
(Radical Innovation) tlflsUl^nttuHSanyfUtHaaiQuHaa'llI (Incremental Innovation) tlflt: 3) flHHluni'3fi>3W£^n'3t:vtllHa 
naillllKHa>3ni‘3H'lt'UU01U 1Alll1lSnituli>3tllu 2 lltstnvi Ha Ul^nttuHlUtVlRTuTE^H (Technological Innovation) 
u£^t:uii!^n‘3‘33jHiunT3iitviT3 (Administrative Innovation) uan^inuffoiAiuiiUTii^inttJj fiaLilULRla>3SaH£fiH'£ylum'3ftti>3 
Rii34SiiiJjT3nlunT3im'fuiia>3wil‘3tnai)nT3 lunfusi,HainuwiltsnaiinT3ni,0unsilnaiH'njlunT3£iiti>3t!iii?intt3j 
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unm 

40 Suuolu3jni‘3iil§auuils^'3lilluvii>3iliEJonii 

ilttmflai^siiivinttjjlvijjluiaitia Pia 'IdfviT'u iniviSlK 

uatiofflilf nssinPia RoiJjsfiRcynaoiu^i^I'Bvifwaint 

iQujIU (Resource-Based) US^t§UR1^W§KT^Ejl'BU‘5'3>31U 

(Labor-Intensive) SuLnluJJS^^ao 

teviaifllSiK^lflllujIU (Science-Based) 'BOKaoai^anit 

d^EJUfltWiajUl (Research and Deveiopment) 

nitaanuuiiilfdaRdijjR^wsiiti^siittRSuLnlujjmjj^uaEjio 

i^amao nfuti^EJonuiSa'Wiiitan^^ddunaonits^^viuufit 

<\ 

ilttniniS (GDP) naoil'atmfl'lviEjn^iiaalu^^ddu^m 
wsii^ nfinlia 0.26 iSa 

«i 

iiltEJumEJiiniiilttmRauT 

Iuiai§Ej^Sa^dou3JinnoitaEJS^t 2.10 mnsifiiuniifuli'i 

ngil'3?N3si>3WavillmtllllUO^n‘3‘53J (innovation System) 

tiaoilitmflSR'iiuaauua usitsi'iwsiO'iRoiJjiliEJiillEJiilu 

mnT5uii>3'iiuiia>3il‘3tivifl (sliiIn>3iuW(ajuioviEJiflisiKf 

usi:;mRTuTsimm>3iiiS, 2548) u^adi^'lini^iiuinn'iiuofEj 

tiaosflUfl'IlUUTi^n'alUUVi^lllS (Nationai Innovation 

Agency) wmEJoniinT5sfi‘nD!i^R'3i3JSiii3Ji‘5fiilfiuu'?Kn‘5‘53j 

iiaoil'atmfllviEj viiioi lumoai^isiiiviniiuniimuniisi^viu 

<\ <\ 

vii^^iuniio^EJusitwiajui'liJSR'iiu^uWusniiiiEj'l^unii 
si>3aan ii'iuiua^Dinluiiionsiiusini/ai^fiivini'au^Cini'a 

«i «i <\ 

usiti^uTi^si'isioulvinj'liJlijuii/innTJsi'iaan 

II O. 

Ej 311 n D119 u § u R1 w ^°Tmi 1 Ejluil 111VI iilu Vi K n 

aEj'i>3'l‘5n(?ii3jni‘5siti'3UOKn‘5‘53jnSR'3i3JsfiR£y(?iani‘5iiEJiEj 
ufitnTiSiitio^sn^IvisJii^luusisji^iioilitivivi 
(sliiInoiuuTii^iniisjuvioiiiS, 2550) o>3tmivni3jmM^Ej 
inolilDt£iRoi3jR^muluviiua>3ifiEJonu'3i oviEJivdsiKfuat 
iviviTuTsiLi ■303J0>3ni‘50^EJusitW(ajuifiai9ui]D^EjsfiR£y^ 
viiliiin^uTi^ntisj uKiSawDi'afuio^uin^^luniiin^ 
UO(Sinitsina4 Schumpeter lAlUOl OVlEJIVdSK^lfUSIt 
mviluTsiEi (^isia^i/uniiofEJusitwiajuiDtviiliim^uoi^iniisj 
Dt^aod^wiuwilitnaiini'aSoiilunsilnusitKonsiio 
sfiR£yluni‘5vi°il9m^uTi(^n‘5‘33j (Wusaiii 2547) 

DuiQuwmlnnuT^EJiio'lil'ii wil‘5:;naiiniii'l3J!iji9umEj>3 
mtiaostfiD wiitviTa vilailnilit^yl u^'NiIttnauniii/:; 

q ^ eta ^ 

fe^iilumsiti^uoKniisianilfoEj (Smith, 2006) 


ni‘3flnyii1a4na>3wil‘3tnaiini‘3niiuTiKn‘3‘3 3i 
KsiaKD'UR'n3isfiRnjna>3U'i^n‘3‘33JKani‘3iiluwil‘3tnaiini‘3 

O' II 

mR^UlSailttSlIfUll R.V(.1930 Trej Schumpeter (1934) 
'l^viEJiEJi3JiSa3jTEj>3liimuo4fni3JsfiRnjna4U'iKn‘3‘33Jw£iKa 
miiiluwil'itnaiini'j ■nsiwliiuinRR'ii wilttnaunit 
llllEJlllSlSailU'IKni (Innovator) ‘HOU'IKflllSlDtli'lEJVlllTI 
mRR'ii3iiDtnjiKiiT^vii4iv(‘3mnDnKamawil‘3tnaiini‘3i,ilu 

O' eta ^ 

wsiti4U'iKn‘3‘3 3j5'U3ii li4iIuuinRRl'ui1a>3inEj'inii 

uoKniisilusisjsia^^iuwilitnaiinii fiaoi wilitnaufiTj 

<1 ^ ^ 

iiluwSiiviinviusitR'n3isfiRnjK'an‘3tinuni‘3'waj'ui 

II O. 

uoKfiitsi usituTiKn‘3‘33jnSiiviinvivi°ilTini‘3iiluwil‘3tnaii 

ni‘5ll‘3tS11IR'1131slinD^'1EJ 114 2 aEjl4UDtviR'n3J^31vrU3 

■H^nuusitnuluvn^inn (Zhao, 2005) uinRRna43i3i3ja4 

^lUNiIttnaunit o^liliniviuRanyaitna^wwDton^K'ii 

iiluwil‘3tnaiini‘3ilu ^aoSanwaitiiluiiviviJiwsnsii'io^RK'j 

^ <1 

sinulvisi^'iEjni'il-MR'iisiRKlvisJ wji3iwsnu§4wviaEiili3ima 

<1 ^ 

usitviiliiinKR'ii3i3T4R4lui'S4i,R‘3y^nini4 

eta 

K'aKUia4 (Bygrave, 1994 ; Johnson, 2001) 

uanDinilU Legge & Hindle (1997) llSIt: Dorf & Byers 
(2008) iSaoi raDtiCluwiIttnaiifniililiDtKa^iiluwwS 

' ' 11 11 II 

anynjtna^niiiiluwili^sj wilia^finii ujitijiitujn^vn 

II II 

Tafnsimasiti4UTiKn‘3‘33j nfut'^ Drucker (1994) 
il‘3tilu^i‘W3JiK3j'lilan'ii wiIttnaunitDtKa^CiR'nsi 
snsjitoluna^na^niio^Ej mtaanuiiii ujitniiilfu 
liISejuroisirr usit§4il‘3t^ylIiiiiluu'i(^n‘3‘33jTREJWi'u 

eta 

R 01 31 sf 1 ifnliisi n DU a4K ulili 

I 

Wllttnaumi (Entrepreneurs) wS^OIIlsnilllf) 
lunitwajuiu'iKfTi'j vnluiiviii VI11111 sfi^njaEji^S^Kami 
■wajuiilitiiivi ii^lumiRiy^nn ujitm^nn'l^tillEJU 

eta 

Hl^miimilU 'B4SiaKRKa4niluinRKHa4 Byrd & Turner 
(2001) ^nsinii viimliliiillEJiiIui'S^miu'ti^'iiuna^sinn 
aiDDtiilulililuvisnEjflfi itju miSuii^niiii munii^ 
ni^miKsn^ niiSjinRi^'iuiuinn usitniiEnn^Dt 

%i 

sianiSEJUuiiiiluKiSuRivilaiiinTa uanninuutviul^ii 
ludiuna^ulEJinEJitliiiilitmma^liiEjMiiRniisfiRnjnii 
miMajuiuiKnimusitwilitnaiimi TREjlilfSnTa^RK^ 
sfiiln^iuuii^niiiiuviouifi liiviiviui^luniisi^isiiii 
siiliisiui! usitmiiAiiajuiuiKniiii^uIuviiiwilitnaiimi 

<1 II II 

vilasinDiinT ilitian iT^luanynitna^niiEjnit^ii 

<1 <1 I 
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FniiinintJ mzfiiimi^njmniiLiiuMiJitnaynii 

»• a/ 


ni‘3d>3isiit3j'!'(aju3‘3‘53JU'iKn‘5‘33j ufitnitsiitio 
■5siiiiufit0>3Rni‘5U'i(?in‘5‘53j 

R'313j'l^llllEJlllui'3>3ni‘3UliN3'll‘UHa'3ll‘5tlVlfl (gfiilnoiu 
u'!'(?in‘5‘53Juvi'3'BiS, 2549) S^nsiia^R^a^niiuuTR^iia^ 
Dorf uat Byers 

(Dorf & 

Byers, 2008) adi^'l'ani^njjuoi^inttjj^tilfa^muluilaonao 

ai eta 

(ffllIn>3'lUUO(^n‘5‘53JUVi>3'B'lS, 2549) 
uatnTj^^nTj^oijjtmauiJjiMunitwajuiuoKnt-aJjnao 
a^^nit ^oiQunao^SROiJjffiRcyaEji^jjin luao^ini/t 

I 

^OoSuT,^ (Nonaka, 1991, 1994 ; Nonaka & Toyama, 
2003 ; Johannessen & Olsen, 2003) 

^oiIuiiviRoiiJu f^'l^SfiTaviiivniniifuniiu^ 
inoTSaoniiuoi^iniiu mamvnnTiliiRTUEJiu nT3^°'iuun 

uo niiu^Si^i'a mi iilu will t nail nil mal'^wsiul^ 

ai ai 

ufi:;T^EJtciiAiitam'30N3wilitnaiinT5li!ilitmHlviEj 

na>3i!ii(?iniiii ii^lumuRnuviuiEj ilitinvi 

ufitRniimRnjuaNiuiKnTiii^Si^ianniQuwilitnaiinuli! 

a- ^ 

EjR^uii^iniiiiiiluiRla'iSaffiRnjua^niifiii'iRmii'l^ 

c, o. 

iillEJiili!i'9>3nT5U'ii>3'fi!vn>3nT3Ri Kfia^^ufiiininili 

uiiiR^'lilMunnwiajinuii^nTiii usitniviu^nfiEJViBnn 

I 

mmuBimnaoi^iul^am^iiilitiviSniiAi 

I 

noiuhuiejuoouoanssu 

miflninnaoilIKnilll (Innovation) l^Smi 
flninufitnfiiinoini.QuitEJti.ifiipiaii'Siouiuum u^nn 
iTimuEJiuvilapniiiviuiEJnaoui^niiii ^fia^^uRim 
ml^no4£ifiiiuu^n^ioni4 ^luuuuaousitnflvi^'jnaoun 

<\ %i 

luinnu^fisfii! 'Sono^'liifiiunnnTMU^m'UEJiiilTii.ili!^ 
oaufuniivi'l'lll (Gopalakrishnan & Bierly, 1997) fllVilll 
linflWTInaomil ui^niiu (Innovation) UUUI^inniBI 
sn^umil “Innovare” Ullflll “Vlliolvilif 14111” 
(fliilnoiuui^miuuviouiS, 2550) wusai^ ■bejikiI 


(2547) l^ntilin4R11UVill1EJBa4 141iKmillll4lB>3 

iRiK^RifiK'niii lia niiiliuuiR^l'mi nlaniilB 

ei 9 

ilitToBiI^inli^wiiaEjumiiiMuiiluiiiiI'mi maiiili^im 

ai ai 

ilitTEJBinuiB'iiRiw^m iiufi^'lilinfiiiii rhuhuiejIu 

ei 9 

mimiiBa'iuliJiniiu Pia wfiw§KBa>3Riiuffii,iqvii>3mi4 
iviEJiflitiKfusiti,viRTi4TsiEi iiunuvitiiiKBa^mniiuvii^ 
^4^34 ll4Bn4tWR11U'mi1£jll4lB4ni1>3 VilllEJn^ U141R111I 

niiil^iJ^ mali>3Ki4»| wlniiKamil^i^n nlaviiiiEj^ 
luiaiS'iivitinlu'lililitEjn^B nmiuiaimniiii^ilililfi 

<1 ai 

ni‘3Utii4ViiRiiiiffinqiB4viifUB0 niisiii^KfiiKl'mi 

wS^nniTil'mi' nitmuniiusitniiiiiniil'mi niiviili4§>3w 
u^n^i^^inRuau TREjai^Ejniiiil§EJi4uilfi4Ki>3»| wimBU 
laumli^ntiiEJiiiiiluTanifi usitili'lilduinR^lviii'^viili^ 
imil‘3tTEJBi4Ka(^i4i,a4 usit^-ORU li'iivisii'ULiiiLiu'liliiiinnii 
sfiii^na^sfi 140 411414IKniiuuvi^Bifi mtviii'i 
iviEJiKisiKfusitmKTuTfiEi wlKviiniisfiniiwiii'mTitKii 
fi^Ba^a'iKnii^iiuiiKniiii TKOtiiiliAiiiii wmviiiitKiiti4 

ai <1 ^ ^ 

SKIIUlBaaTuil 141Kn‘3llliltl4°lllldni1f1114K111l3Tl4K4 
vii^niiKfiiK nlaniitiii^KfiiKlviii ■3iuin4iiiyviKi4»| 
mtmi4KiiuffiKnjKani‘3ti4vii4Ufitnii'waji4ii4iKn‘3iii 

a, ,, 

am4Kama4 (sfiiTn'iiuuiKnimuvi^BiK, 2550) 

tfll4n4114141iKn‘3‘3WUVi4B1K (2549) llll4Vilil£J4114 
wviivn4iwiili4Kiuvii4liini‘3fi4ifiiu utitlirajuiuiKniiu 
iia^ilitiviK iKninuKKiiunuiEJua^uiKmiii'liii 
uiKnim Ka “S'llviii^inKiiinniilBKiiui usitKiiuKK 

%i 

stii'ifiiiKwSilitTEJBilK'aiKiy^mutit^^KU” iiinniilii 

ei 9 

K11U'mi1EJBa4141iKn‘3lUK4^'lKntilTSl4K14 qtlAlll11lil4EJ 
sflKnj^SKIlUVilllEJUKn K14ilinmi1 “Invention” ma 
lIltllulusilUBa^nilUfll^VilWtlllltTEJBuluiB^WIEUBO 
Uf1t^4KU ma^^inmii Invention ^uilsiii i^ilitliwl 

etS 

nlailitliD^niiu £iKiiiiviuiEjmEJ4niivi°iliiKiiuKKlviii 

etS 

l,l)l4K111iqi4B141l1 Uf1tS11U1infllKa4'lK (^14301^ 
BEJ1K14,2547 ; Smith, 2006) adi^'linKiu iSalKiiiivni! 
T3‘3n4n‘3‘3iiusit'wqiin4iinmniini‘3liiKiiii 1134101104 
141iKn‘3l34 ilini4nillini‘3ll4K14ll‘3tlVlK^SBailio4 usitii 
34 34 34a4^UKnK14ni4K134nfllimiia4UKf1tK14ll4ni‘3ll4 

<1 ai 

K1134Vi34101ia4K111 “141^01134” S11341‘3nt11lllKK4K1114^ 1 

1 
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■unQunm'j (il) 

fnnjjvijnaiia4iiTrinn'5'5M 

Evan (1966) 


Utterback (1971, 1994, 2004) 

iiluiow^aEja^naoioilitSyl liimoousitiilu'WEjaufiinao 

e(9 

Ksn^lu^nyfutnaowS^rianTIviii nlaiiliinitinunTilviii wSmi 
WajuiTOUil'BiiluFif'auin 

e(9 

Drucker (1985,1993) 

iioKniisj iilumlaoSa'wsfifinjuaowilitnaiinuliinTasitnoflnEjfn'w 

O' 11 

nniu'iioirului.'SosinD usitFioiuaT'afio T^ol'fivifwEJini^SaEj' niacin 
<1 11 

misitioTOlviiJ toiJTi'aiiluni'a'wajii'iTOifnnFniutiviiJ 

Tushman and Nadler (1986) 

lia nT3Sitnow§Kffa!‘w uimi nianitiniinii'wiiliinaolviiJ 

Damanpour (1987) 

luiwusjuaouTii^iniiua^finTi vi3JiEJO>3 iolniJ^finwiajinTO 
<\ 11 

uiMuaofinTi usiti9u^Eja3jfiina'3Fiu!ua'3finT5 

Rogers (1995) 

Ra miilMS ma ionaowiiluliolviiJsfivifiiiiFiFisi 

eM q 

Freeman & Soete (1997) 

lia wa^rffu'iilviiJ nlanitinufiTilviiJ nla^lilfviinii 
ilfuili'iu^'iuiMui'SNiiAiifuiioiQuFif-auin 

I 

Betje (1998) 

^a iolnii^m^^ulusinn IsJ'i'intiiluna^na'inTiwSi?! 
nT3^^^°iviiiiEj uatl3i''iiDtiiluiummaiitnT3 

Perez-Bustamante (1999) 

iilui1a>3na>3n‘3tinunT5usn'3vn (^laa^i/u 

l'Bil‘3tTEJiiuDin'Sa3JSilumunT5Siiti>3Fni3Jt mio^EJusitWiajui nT5w§(?i 

D 11 

miwifuno usitmiaEjia^naosifii/ 

11 <1 

Smits (2002) 

iiTiKniiu iiluFniusfnifiinaomiwsiwi'SauTEJoluifaonao'isi^ailnifu 
llllllllllltTEJ'Bllllll'SoaOFISJUSISlFCimnD 

0(9 

Herkema (2003) 

iiTi^niiu nlaiAiqSniiu^m^fulviiJliiaoRnTi 

usitu'iKnii3JSii3JT3fii,9uli?iii4w§eiria!‘^vi3J mmilviu' nlatviFiTiiTsiEi 
IviiJ ■BoaiDDtm^DinniiiilSEJiiuilsiolii^nyfutiSEJii'w^u 
maFiaoi.iliiFiaEj'lil 

Lemon and Sahota (2003) 

iiTiKniiu iiluwsiinnnTil'BFniu^uilaoKsn^lviiJ usitnlaFiTiutfSo 

11 11 

mFi'UFilvi3J»| wu'i'lildmiwajuiwSKrifUTi 

DTI (2004) 

UTiKniiu lia FniusInifDDinmiil'BilitTEj'BunaoFniuR^lviii 

Schilling (2008) 

iiTiKniiu iilui1aonaoniiu'iFiTi3jR^'lilMui'2oil2iJ^ maM^SolniJ 
manitinumilviiJ 


■unQunm'j (il) fnnjjviJjn£jiia'3ii'Tinn'5'5M 


vijjn: wifiEJU 
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uim‘S‘S3J: miijriiJ-iEJ iJ‘3tmYi mzpiiiijm^njmniiLiliiNiJit^nQynii 

»• a/ 


ws^iiinni'aviiivnuTa'aainttJj'SiommEj'iniifntl"^ 
Ri'UEJiJjiiaom'ii lAiudi SnitliimuEJiJjlu 

■Ms^iEjanttfut us^tvis^iEjiN3J3JWU(?inKi>3nuaan'lil 

I 

eta ai 

u(?iaEii>3'l‘5nKi3j viinlilfwin'afuiluilttiluwiiluuriuvian 
sf'iRnjna>3RiuEJi3j(?iiN3T uSt wi^EJUiAiudiSaEj 3 
iiluflSsfiRMaouT'i^inttJj nPia 

1. (Newness) S'avi^s:'lw'!ijfn'5Eiajj'!ij 

flamsfnaEusji.StJViT'iiin'j'jjj'lwmi 

<1 

flSutn^iitdfaoSnPia viwiEjao iilu§>3 

IvijJ^anwajui^u SoaiiiiitSanttfutiQui^TwaKriai'w 

%i 

utmt manttinunit T^EJiitiiluni‘3ilfiiil‘3'3iiinna>3ili3j 

I 

VilaWaJUI^ulvijJiaEJnl^ (Utterback ,1971, 1994, 2004; 
Tushman and Nadler,1986; Freeman & Soete ,1997; 
Betje,1998; Herkema ,2003; Schilling ,2008) 

2. (Economic 
Benefits) luSfiiJtsfn^'Mgra'aviEjnnama'ai.ajja 

luanBfutna^miiiluu'iKniiu nPia niilii 
ilitlEJUuIufSoiFCiy^ni/ nlaniisitiNiFniusfiifDluiS'i 

eta 

lAiiEuno nan^a ntdia^snuiifivi'il'hin^uaRi 

%i 

m3j5ulilfi/inni‘5W(ajuili>3lvi3JiIu»| ■SowailitTEJiiu'ni/tm^ 

ma'liiiiluijrowu 
(Utterback ,1971, 1994, 2004; Drucker 
,1985,1993; Damanpour,1987; Smits ,2002; DTI ,2004) 

3. m'sl'Sadnjj^i.iasaTnjjaiFiaTn'aa'j'ja 

ii 

(Knowledge and Creativity Idea) luufiviaoatu 

«i 

siiil'l^Difniifuniiuwi.nEJTSa'i nlia mil'BFniutuat 

<1 ai 

nuioFniuoi i^^ntfiaiQuuoi^niiu 

%i 

eta 

^ Co 

aan laou UUll milO'TBI Illu^u (Evan,1966; 
Drucker,1985,1993; Rogers ,1995; Perez-Bustamante 
,1999; Smits,2002; Herkema,2003; Lemon and 
Sahota,2003; DTI,2004; Schilling ,2008) 


llu R 0131 Vi 311EJII a 4 U 0 ^ n 11311U11 F( U t II a n 3 w 

%l 

ifiEJU “t!'l(?inT53l” 11311000 “iolniiwm^TOHinflTil'BFIllll 
1 iini^ttilitsiunTafu uatFni3iR^siiios!iT5fi lufiTiviiajui 

%l 

'Boaii/iitSon3=)futi,iluwa^ria!Tilvi3i' uini‘5lvi3i 
nlanitinufiTalviii wrialiim^iJitToiiinumi.flii^t^ni/ 

eta 


uot^oFiu” vnnut'winiaiiiwoui.FiooFniwviiiio^ 
sfiilnoiuuiiKniiuuviouifi (2549) l^iiRn3iii3nonao 
uiKn‘3‘33i'liii Pia “Solnii^in^ninnul-M 

FI11311 uotRUURRSiiiosmR wSilitTonii^aiFiTO^ni/ 

^ eta 

uat^oFiu” niiii/ti.iluuiiJiiiJ^flFiiiunit'BuuottiRii/u 

<\ 

T^ EJ ldV111 a o'10 00111313131 a01110 llf 1111F(13=1 ^R1 SIKf 

q eta 

aoio'l‘3nKi3inT3liiFin3ivi3iionaoiii(?in‘3‘3 3ilii3i3i3iao^iii 
auT tiiii ^iuhirTiiTsio iliiiimi^Rnii ntSuiosiiiiv 
u^n^ionulusiiiioao uK'TROuriiinaoFiii3iii3iiouainl3iS 
Fm3iuKnKionii 


Us:inntjoouoanssu 

nT5<iuiinil'5tmvinaoiiii^n'5‘3 3i uiiol^naio 
iJ'5tinii^i3ioni=ta!siiaiii,HK uasi^fiilissiomaonTiiii'liJ 

I 

H nT3^°iuiinwviiiijao usisSfiTiiIiliJl'BiJitTouiiIiim 
niii^o usitni'i^'^niiiiii^ni'aUFiaii'Siouinniis 
ilitnauiliio 3 on3=)a!s Pia 1) nn^'iii.iin^iuiiliviuioiiao 
(The Target of Innovation) Ulioillu Ul^nTiU 
WO^lTfUII (Product Innovation) llOt: 
nisinunTi (Process Innovation) 2) nT5^°1U1inK13l 
IS^Uliaonill.lJooilltlJsiO (The Degree of Change) 
i/tuiioiiii^nT33iaani,ilii 2 ilitifinlnd Pia ui^nTiuIii 
oniftfUtlSouviOU (Radical Innovation) USIt 111iKnT53llll 
oniftfUtFiaoiQuFl'aollI (Incremental Innovation) llSItinTi 
^°iuiiniJ'5tmvinaoiiii^nT53iliion3=)a!s^ 3) nT5<iii,iin^i3i 
liaui.H^liaowsinitllll (The Area of Impact) ^°1ll,1inli^ 2 
llisinil Pia 1l1i^n'3'53l1110lVlFllllTsi0 (Technological 
Innovation) USItUl^flTiUinonTiUlllTi (Administrative 
Innovation) (Gopalakrishnan & Damanpour, 1997 ; 
Smith, 2006 ; Bessant & Tidd, 2007 USIt: Schilling, 
2008) sn31T3flST3llUS1ta31l1EJ'51EJS1SI,aEJ^liaonT5^°1ll1in 
lilt inunaoui^nTiulii ii^sis^nvifut 'll?^^^3'u 

1. fn'5^°iimnim3ji,i)ivi3nEJiia'aviTinn'5'33j 

1.1 UT'msWNmnnJII (Product Innovation) 

sfiun n3 1 u VIai 111111 Ej 1 HI SI^f uSI 1111 fiT uTSI0 uvi 0 

inS M'hFm31113nEJ'^la^3^1^^^nT^31waKr^a!‘^1^^ ui^fiTiii 

wSKiTfu”^ Ra nT5viajiiiusitiIiisiiiaEia^ria!“^vi3i'l3iiii/s 

iilii^iiimFiliiTsi0 nlaiBfiTil'Bnl nuliloonTnlfuilio 

1 
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V <1 

(fny 2547) UT'^nttJjwS^rifu'Wfiaiilu 

(Outputs) tia^aoRnitmastfiii 
|lllia'3(jrQ§UR'l (Goods) Vilamtutnit (Services) HliK 
(Smith, 2006 ; Schiiiing, 2008) uat^OUlItVian^sIlREy 
tiaonitwiajuiuoi^inttJjwSKriantS 2 lia i)Tafnsii 

V11>3mumRlula0 ViJJIEJOO 

■il 

ufitm^luls^S m1a>3Sa ailntfu uatnttinufiTawtvi'ili^ 

I 

siii3JT3fiW(ajuiw§Kriantlitm^5ul^ ufit 2) ^oiu^aonit 
iia>3(^fii^ vi3JiEJO>3 RoiJjdfaonitiiao^'B ^SROi3j(lfa>3ni‘5 

%i 

luwai^irian^vijJuu ufitiAitajtwiit'Havilal'B us^td>3Wfi 

^ e(9 

(Capon et ai, 1992 ; Ettiit & Reza, 1992 ; 
Gopaiakrishnan & Damanpour, 1997) lliu Utyvi 
uailiQa w'l^SnT5W(ajuiuo(?in‘3‘53JW§(?iria!‘?iilfiuni‘5 
aanuuuusitnTjiasn'awilEjn'ii iPod 
^fe'3ni‘5usit^aiisiiua>3R0i3JKaN3ni‘5iia'3wmTaR aioteil 
uuuusitoonitmi'uu'Soi^iluEjRiliiiiiJu ■Sod^wsiviiliiiityvi 

«i «i 

«9 

aoi^uinuiEj iQum 

1.2 UWn'S'SUn'StlJl'Uni'j (Process Innovation) 
sliiIn>3iuW(ajuioviEJiflisi(?ifusitiviRTula0uvi>3 
niS liiR'iiuviuiEJiia'iuTiKn'atJjnttinunii vi3JiEJO>3 
osnit man‘3tinuni‘3lvi3j'»| wdo 
wsiliint^inunitwSi?! usitnitvfi'iiul^EJtojjSilttiviSaiiAi 
uatilttiviSwasiNiTOaoi'ii^ulilftiK iiiu nitlmauwoi^af 
lumtaanuiiiinttinuni'awSi^ilviiJ iilu^u (fni5 otnii 
Ta^ivit, 2547) ^ifiRoiuviuiEj^'insi'nsitinauliii^u'ii 
uo^nttunttinunit iiluna'3iia>3ni‘5iil§EJU uilsi'ilu 
aoRfiTj l3J'ii^tiiluiRla>3Sa nttuosnitwai?! 

%i 

liililo>3Saw 

iitTaRVi1awl'Blilfa0i'3Sil‘5tivi3aiiAiusitil‘3t§vi3wsi(?i'a 
aORflltUin^SIK (Capon et ai, 1992 ; Ettiit & Reza, 
1992 ; Gopaiakrishnan & Damanpour, 1997) UJJ'i'l 
u 0 n 11 31 w § K ri full 1 ) t fi n 31 a 4 1 “h u 1 iK "M ^ i ^ u jj 1 n n 01 
u u 0 (?i n 31 n 11 in u n 11 n S R 01 31 sfi R £3 31 1 n iiiu i fi EJ 0 n u 
Ii!ni‘3mtvi°ili^a>3Rni‘3ma3‘5n^£iR0i3i'l^iillEJiili!i'S>3fn‘3 

I 

U'tiO'fuvilOB'anil (Schiiiing, 2008) T^EJU'l(?in‘3‘33l 

n 11 in u m t d 0 ul Vi d 1 ) 1 314 m ul il! u i1 a n3 11 a 4 m t R 0 u R 31 

o. <1 <1 


ROmiVl (Ouaiity Controi) U£1tni‘5llfllll‘34ll‘3t§V13aTlAl 
ni‘3W§KU£itfn‘5mmi!>3ii!a0i>3(?iamaN3 ■503i04nqfT3‘33ivi1a 
n‘3tini!nT3wmEJTiia>3niia>3Ril‘3tnaiili!‘3tiiii nsinPia 
(Inputs) fTatinunit (Process) 

(Outputs) (Abernathy & Utterback, 1978 ; Tushman & 
Nadier, 1986 ; Gopaiakrishnan et ai., 1999 llSIt: 
Damanpour & Gopaiakrishnan, 2001) lliu llt3?Vl 
oa£iK3iifvi ‘H'3^°imi!3‘5n^Riil§n ^sninto'wajin'itiiii 
ni'antt^iEjiuRi u£itfn‘5iitvn‘3Ki!Vii!fn‘3Hi!£i>3l^a0i>3S 

I 

llttiviSmVI ^l!Vl°lll1£in31T5fl^°1VililEJ§l!Rlll?lll!‘3lR1fin 
innnoiRim u£it£n3iT3fiR‘3a>3K£nRmil§nli!il‘3tmflfi!'0 
Sn°iKOTa3ivnfli£i tilum 

2. fn^^’nimntnw^smjua'am'jiiJaEjmiiJa'a 

2.1 u-f^n^stjtu^nt^njtiQtJiJty^u (Radical 
Innovation) 

iili!i!TiKn‘3‘33i0S‘3tliiiRoi3ilvi3i 

Roi3iuKnKi>3lilinnn‘3‘53io3 u£ituinRRili3i'lila0i>3li!i'S4 

nlaiil i!an3=ta!tna>3m‘3iil§EJi!uil£i >3111111 fiautinoauTRU 

(Schiiiing, 2008) ^>3141! 'U'lKfl'a'all^SKni^taitfn'a 

l,ll§EJl!Ull£1>3UlllllQEJll'lAl^l! ?>3SllEJ£llRnJ31inn'iini‘3 

ilfiiil‘3>3§'3^Sa0ili3i uKiilimi‘3aanuiiiiu£itl'BuinR^lvi3i 
<1 ^ 

vii>3vi3iRli!ni‘3Wajini!'i^n‘3‘33i (Smith, 2006) uaninnu 
vnn'Win‘3anni‘3ll1R'n3lVi3l1EJHa'3 Henderson & Ciark’s 
(1990) UOKfTi'jIll'UKniftaitlSEJllVl^l! (Radicai 
Innovation) iitviiliimRni‘3aanuiiiiwiili!Ki!uiiiilvi3ina>3 
(New Dominant Design) ‘303l0>3UtnRRHa>3m'3 
aanuuu u£it‘3iEj£itia£jKna>3a'3Ril‘3tnaiiu£itTR‘3>3£iti'3 
vn'3£1fni]KEjn‘3‘3 3li?lOEJ Rothweii & Gardner (1989) 
'l^ilttinmoi i!TiKn‘3‘3 3i0S^n3=ta!tiaEJii'iAiKi!iitSmEj>3 
10% na'3i!'?^n‘3‘33iin>3Vi3iR Koaoi'iuoKfTa'Jii^SKniiait 
llluU'IKfTa'jIllu^niiaitiaEJll'lAl^l! (Radicai Innovation) 
iiii! naa>3fiiEj‘3iluiiii^?Ka£iwiil§EJi!uil£i>33ninnnaa>3 
diotilwl-M^^ii Tvi‘3^viii^inR5i!uvii!nT3£i>3iiaR'n3i^0Ej 
ii^vi3nEJVi1a3Ji!wn'iiaR0i3i iilu^i! 'H>3i!Ti(^n‘3‘33ili!ain3=ia!t 
iaEJiiviaii!iitCiRoi3i£fiRnja0i'30'3dafn‘3iili!WtIi(^£nKna'3 

O' II 

BtOil ■3O31in>3£n31T3fl£1t1>331£ldlVn>3ni‘3K£nRU£1tRO13ia0 
<1 ^ ^ 

■3aRna'33‘3nii'l^3iinnoii!Ti(?in‘3‘33i0Sain3=ta!tdaEJiili!daEj'lil 
^'3^t:'l^ndnd'3da'lll (Utterback, 1994 ; Gatignon et ai., 
2002 ) 
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FniiinintJ iJ‘3tmYi mzfiiimi^njmniiLiiuMiJitnaynii 

»• a/ 


2.2 UT'i?irT3-3 3jluanynitaaaLiluaaij}il 

(Incremental Innovation) 

u -1 (?i n 11 3J il 111 fi VI u i il u u-y (?i n-3 1 3J ^ i fi K 5 u 
^°ivnu3Jin ufitSR'ii3jfiluni‘5m^iiaEJ3Jinn'iiu'!'(?in‘3‘53jlu 
anvtfutiSEJiiiAiau T^EjS^fiBfutnaoni'aiilSEJUuilfio^ 
^aEJlllUfiaEjllI Sni‘3llfllll‘5>3‘5tllllll^Sll‘5tivi3fl11AISit'35u^ 

<1 ai 

fitilfifituaEj ^inm^luls^Livilaio^Sam^jj (fnw 
IflRIVlt, 2547 ; Gatignon, 2002 ; Schilling, 2008 ) 
Christensen (1997) l^ll^R'nvJViUlEJUa'IUTi^n'a'aulu 
^nvtfUt^aEJlllURaEj'llI (incremental Innovation) Ollllu 
uoi^inttuwiilaEJUuilsi^^inRoiui.SEJoiiiEyiiaoa'iRnTaVila 
3trill lui1a>3iia'3iviRluTsiEifiiEjlKTfit>3S!iti>3Vi1a 

I 

viiju ufitilttiviSfiTiAilun'ifBnlitSRfufiiiAiu'in^u 

I «i 

I 

usitnitviioiuli^SilttiviSfnvififu ntliioiiilu^oam'inao 
UTiKntt3jluanBfutRaEJi9uRaEj'lilwi‘hUfiiiAililfaEji>3ti^iiiu 
^oiIunsinT^EJsitillilf'ii uoi^inttulu^nvtait 

I 

RaEJlSuRaollI (Incremental Innovation) 

^nvta!tna>3nitiil§EJUuilsi>3uiiiiRaEJiiluRaEjlil 

■wajui^inwu^iuuuoR^vilanitaanuiiiiiiinwSKrianivila 

eta 

nttinunit^SaEjilu iwuRoiusiiuitfilunitiilSEJUuilsi'i 
iitSuinuaEjmEj^'ltrauaEjnuiltttiiinitfu R'nui^EJTBinj 

II O. 

usit'SaiJSiRoi3JKaonitiia'3sinRi^a'3RnitSaEj (Ettlit,i 984 
; Gopolakrishnan & Dammanpour,1997 ; Tidd et al , 
2001 ; Schilling, 2008) 

3. fntqnuiintnjj'jiamuia'jia'awantsviij 

3.1 UlUin-S-SUyil^liyiaJuJaS (Technological 
Innovation) 

iiluuo^nttu^S'wu^iuvilaiiaiiiiK^iiaNinit 

tt9 

VNiajuiui^mmRTuTaEi l^oluil^^iJunitWiajuiuTii^nttu 

«i 

V 1101 VIR T u T a 0 S u VI u 1 VI u a t R 01 31 sfi R nj ^ a VI a 1 EJ T 
a^siivinttsj ii^umao^mm^TuTaS ■Boovi'il^nitviiajui 

I 

uo(?intt3JSii3JitfiKaiisiua>3Roi3j(lfa>3nitnaN3anRivi1aw 

ai ai 

li ■303JlT>3l9uUTi^ntt3J^Sut>3WanllUWSf'lR£31iaN3R'313J 

nnviu'ilu^'iu(^i>3»| nitiSao 

iouo^aasj uatRoisiiiluaoiiaoilttiiint (Wusai^ 
tfEJtKU,2547 ; Utterback & Suarez, 1993 ; Schilling, 
2008) uo^nttsjviiomRTulaS uo^nttii 


wa^rifuii uoiJinttsinttin'ufnt uoKnttsiwS^niftfut 
laEJuiAiau uatuoi^nttsi^SKniftfutRaEJiiluR'aEjlil omit 
'wajuiuTi^ntt3Jirua0ii'u'wu^i'una>3fntl'BmRT'uTji0ma 

ai ei9 

m‘3lllaEJ'Ul,lllJ1>3 (Evan,1966; Utterback & Abernathy, 
1975; Kimberly & Evanisko, 1981 uat Damanpour, 
1987) ua n 1/1 n unit Ilia EJUuila^na^uoKnttsivn^ 
i,viRT'uTa004qta>3waKatiluiiii uatttliiina^mtimiiul'u 
fS>33‘3ni/'lilfan^1EJ (Utterback & Suarez, 1993) 

3.2 WTWPTtWVnypItirfvnt (Administrative 
Innovation) 

ui^nttsivii^mtiitviitiiliiila^na^mtRRRi! 
uatiilaEJUuila^tiluiiiiiBmt ^aa^i/unttiiiunit^Rmt 
a>3Rnitlvi3J 0a4walii‘3tiiiini‘3vi’i>3ii! nitwa^ 
nitaanuuuwaKrifuii uatnitl^utmtua^a^RmtS 
iltt§vi3mvim3i3nn™ iiii! mtutvnta^Rnitluanifiait 
TR‘3>3at14a>3Rni‘3Ulllll3lKtn'H nitl-MUUIR^ Balanced 
Score Card lunitn^uwuuatilttifl'uwa^i'uiia'S 
a^Rfiit (fnil itni/TaRivit, 2547) nitf^nitf^nsitma 

nitwajuia^Rfiit nit'wajintiluiiiinitmmuBtni/li! 

^ <1 

aniftrutwillu Open Business Models mal^aa^Raa'Snu 
uuiRKna^nit'wiajinuiiKnttsjuiiiiiil^ (Open 
Innovation) n^^'liliiiiiluaniftaitna^'ui^nttsiviiomt 
utvnt 'H^i/ta^wanttviiiK'amtiilaEj'uuila^tiluiiiimt 
R°ii'ui!>3iuna4a>3Rnitvita3tnql9£iil‘3t§vi3mvivi1a 

I 

ilttTEJUiUumiRti^tjn^msjsiin™ (Tidd et al.,200l ; 
Chesbrough, 2006) ^4141! fiailT^Ejatll'l^ll UliJinttSJ 
vii^nitmvnt ii)'ui1a>30SRn3i^3j'wu3lKEJK‘34nii'ulEJinEj 
Tfit>3ati>3a>3RnT3 ttuu tiluuu uatfittuiumt^Rmtlu 
a>3RnT3 'B4Ki4qini!ii(^ntt3ivn4mRTuTa0wSwan‘3tviiiKa 
n 111 il a EJ u u il a 4 n a 4 1 VI f^T uT a S1 u u 1 K n 11 31 w a K jT fu 11 
uatl!l'Kn‘3t3inttini!ni‘3 (Gopalakrishnan & 
Damanpour, 1997 ; Cooper, 1998) 

04111111 nitiiuunilttifiviiia^ui'i^nttuitS 
l^luviaiEjflfi nttui'unitwviiliiinK'uiKnttii (Process 
of Innovation) no4ai3ii‘30'Wi/i‘3a!i'l^viaiEJ3i3i3ia4^iEJ 
T^EJViin^°iu'unKi3ii]i/fEJVianiia4ni‘3m^'ui(^ntt3i 
■H^lIttnau^lEJ iVlRTuTaS (Technology) uatRuiidfa^nit 
na^WUtlflR (Market Demand)(31!lAia Itiai uatRfUt, 
2547 ;Capon et al, 1992 ; Ettlit & Reza, 1992 ; 
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Gopalakrishnan & Damanpour, 1997) Vllllisnuitfl 
^°iuun^ni=)a!tna'3n‘5tinuni‘5^viil‘^m^u'iKn‘5‘53j lilf 3 
aniifut Pia 1) miwan^U^TEJlVlRTuTsiS (Technology 
Push) nsinlia 

na>3ni‘3Si'3viu usitWiajuiviio^iuTviEJiflisK^ifusit 

«i 

ivi^TulsiEi 2) mtl'iilf'iaRTiudfa'iniina'iwiitTaR 

' II 

(Demand Pull) fniin^ud^niiuluaniifutu Illunil 
w D T5 fui in n i] Eu Vi 1 u SI t R d 1 31 df a 0 n T5H a>3 w 11 tin R 111 u Vi 

O' II 

usitiIm^ii3nsinT5siti>3uatw(ajinu'ii(^n‘3‘53imaKaiisiua>3 
Rdi3iKa>3nT5na>3wiitTaR usit 3) nT5wsii3iwsnuii>3ilf'iu 
iviRTulsi0uatRTi3i!jfaN3fn‘5na>3wiitTaR (Coupling) 
lllun'T5S1t1'3UT'(^n‘3‘531 l^EJR1U>3a>311'3Rd131Ka>3nT5Ha'3 
usitm^TuTsi^^Sad mawiajinuTi^niisiliiiQu^ 

'll 

KaofnTnaowutTaRaiEjldffniWiajinuatanitliiimRTulaS 
^Sa0'lllma3l»| nu (Rothwell, 1994 ; Smith,2006) 


noluaiuisnmouoanssu 

n T3 VI u vn in 11 fu n 11 31 1 n £j 0 n u il I s m vin a 0 
i!'iKn‘3‘33i^N3^1^nsiiTSiN3Ki! viilii'iAiii'i'i luilunijiim'i 
nsi'nnoil'itmvinaou'iKn'i'iuannntSfi'nuu^n^nonuvisnEj 
■3iluiiii^'i3i'iKf]il‘3SSi>3finaN3m‘3l'Bil‘3tTEJUiIusitnT3fln3=n 

%i <) 

till! i!'iKn‘3‘33iwiKna!‘w i!'iKn‘3'33in'3tinimT3 uo^n-iiu 
lu^niftfutiSEJiivi^i! i!'iKn'5‘33i!i!^n3=)a!tfi'a£jii)i!piaEj'lil 
u'l^nituvnompiTiiTsio usitu'i^n'i'iuvnom'jiitvn'i 
lllUKU (Utterback, 1994 ; Cooper, 1998 ; Smith, 2006 
; Schilling, 2008) aoio'l'an^'iiifn'iflnifno^fi'nusnin'in 
vnoit'i^n'atunaowil'itnaiim'imiliianil'iti.luvi'uowSfn'i 

II 

nsinno usisiiJiinl'Mil'asTEJiiijIunTi^nifnfi'nusniiTanvno 
stnDnaowil'itnaiim'i T^oviuoiSfiTa^ni^nli! 2 0a 
R'nusnilTafiVnoil'IKn'ilU'it^'liaORnTi (Organization’s 
Innovativeness) USItfnillsnin'ifiVnoU'IKn'i'all'it^'ll 
UPIRSI (Individual’s Innovativeness) (Rutherford & Holt, 
2007) ^'■Jlll! flTil'MR'l'UEJ'lUnO RTlUSnil'VinvnOll'IKn'a'iU 
(Innovativeness) S^^^muwtmn^'ionuaan'lilifi'iEj aiw 
Schumpeter (1934) 'l0l,'Uimsinn>3Pni3lsn3l'l'5f]Vn>3 
i!'iKn'3'3 3i!i!si'3i!naN3m'3'wajinei0^rfa!‘’nvi1aiitnT3lvi3i 
usitn'3tini!fn'5ei0Klvi3j ■niioonTal'BosmivnonTa^sn^ 
IniilllSia^PlSaonilUOKn'i'ill lunfutw Miller & Friesen 
(1983) USIt Avionitls et al. (1994) 3lN3l'Ul!ll!naN3HaN3 


U'lKfl'a'JlIwSKrifUII U'lKfl'a'jUn'atmimTa ■3'13104lui1a>3 
na^nitK^Sulu usitnTJfiiviURnsiEJVisvn^u'iKn'a'iu 

I 

41111104 Lyon et al. (2000) ; North and Smallbone 
(2000) USIt Wang & Ahmed (2004) 'l0mil^nT30n3=nO4 
R n 31 sn 3111 f] V114 u 1 ^ n 11311 u a n 3=t ni t II a 4 u 1K n 1131 
wS^rinni usituiKmiumtinuniiifiiEJiijiinii uanmnu 

i,Sa'win‘3ano4'UEJi3iiia4 Rii3isn3ii‘3f]vn4iiiiKfn‘33ilii3i3i 

I 

31041104 Rogers (1995) lAiuii Si1a4iia4fl0vn40iiinsn 
111131110011104 iSawnianmniiininiiuwwiiiuiiitiAiii 

II ni‘3li40i'uoi3iusitni‘30n3=nliina4Piii3isii3ii‘3Ovn4 

III KO1131 nS 313131 04114111^0 3=101^1104^0^0 mil 

oitumoii oiiKsn^ lAiqionu usitosiqvi3iia4a40oii 

aO14'llOK131040'l0111lS11iall11IVlR1131'U 101,1411011001104 
R1131sn31110V114111K0113lll1 2 0111 00 ^1131611311101114 
11101131 WOKOmil US11R1131S1131110V114111K01131 

oituiuoii 0iitiiliiilitloui40aoiiiilii0ilitoaiioii 
TRoSiiositiaoR04'u 

1. Rn3itn3niovn4iiiianii3iw§inomiM 
(Product Innovativeness) 

R1131S113111OV114111(?IO1131W0KOmi1 lllUOII 
S1t0aillltmi1O4R1131S113111Olia431Ollll1O11S1114US1tl'B 

Rii3i0Rlvi3iliiiiajiiiw0Komiiviiaiiioiilvi3i maviil’MioR 
WS1llltToililll1Vn4lfl11=t301IU03101l (Fritz, 1989) ”§4004 
10^511110^1131651311 SSI 3ialiioiiiiajiiiw0Komiiviiaiiioii 
IvililllOKSn^ 5 i 4616110tVi311t65I311ia4O11l5l0^6n^ 
ll61tf1113ll0llllOllll1l54O11ll545l1Oll0ll54 (Wang & 
Ahmed, 2004) uaoninu Henard & SzymanskI (2001) 
O4l0ll1R11310Rll1Oni=tmt011 ^1131611311101114111^01131 
w0Komiio4Rii'wiiiimiliiaioi=tmtiia4Rii3ilvi3j 
(Newness) ^113161)11100001=101 (Uniqueness) 6661tR113l 
6llllW0(^omi101l661lll (Originality) 65I13l11O'WD1imil0in4 
llinll131313ia41ia4 01llloR 66 61tlia40lllt 0011011 65 ii 

<1 ^ %l 

vii40iii3i3i3ia4iia40iiiloR ainwniiminio Rmooi=tmt 

1 41 1 

1104111^01131 R11316i£J4ll101ll54111 W6103i0aViq0O1131 
iia40iiiloR 0iiioiviiiilii3i3i3ia4iia40ilitoaiioii oam 

41 <1 ^ 

'Wll1imill1O1t01llia46VlRllll610 6661t061EJV13V114011K611R 

«l 

0l5oilll1(^O113lW0KOmi11ia431Oll (Atuahene-Glma, 
1995 ; Denneels & Klelnschmidt, 2001) 
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2. fmjjgnjjn'stivn'atj'Tinn'j'jjjn'jsiJTVifn'j 

(Process Innovativeness) 

ni‘3nsiinnN3R'3i3JSiii3Ji‘3fivii>3UTi(?in‘3‘3jj 
nttinunit Diiiiit'LjJ'wiimuiiaEj ma>3innT^Ejni‘5^ntn 
d-iulvicu' R'ii3JSiii3j'i‘5fivii>3U'!'(?in‘3‘33jn‘3tinuni‘5 

o. 41 

d T U Vi U 0 H a >3 R T1JJ Sil 13J11 fl V110 U-y n 113JIVIR1U T fl li 
(Technological Innovativeness) lVl'51tUTiKn'3'53JV11>3 
ivi^luTfiEiiQudQU^SRTivi^iJwusniinTjl'BiRlao^nt 
fiaiilud'JusfiREynaonttinunTawS^^'i 
(Avionitis et al., 1994 ) ^oilulujjvivia^na^ 
wifiau R'3i3JSiiviT5avn>3U'?Kn‘3‘53JiviRluTsiS 

111 u d I u w u N 0 a alu R 11 VI S 11 vn I a V 11 4 u -1 (?) n It VI w § (?) ri fu VI 
uatnitinufiTV l^awntviiliviunma'Tiia^niiuTi^n'Tvvi 
nttinufiTvi.ilusiQulvid mtitnitinufiTV (Process) 
iiluna^ma'iniiTsuat'fui^auni'vwai?) uafatuunit 
utviTV wanWiajuifuliii.iluu'ii^in'Tvvi^'iai.viRluTaEilvivi 
Vl1aUTi^n‘3‘3VlV11>3l,VlRlulaEilI‘Ul,a'3 (Wang & Ahmed, 
2004) ^'lEJI.VIK'U RTIVJSIIVI'VVaVlIOUTil^n'TaVin'VtinunTV 
?>3l,l)Ull‘3tl,lu^‘WDT5a!iaN3R'31VIS11VIT5alunT5llflll'B 
mRlulaSlvivi uatni'vi.ilaEJUuilaoi.viRTuTaEi^anuiviil'B 
lun-vtinunTvwai^ uatsitiowai^rianivilaiitnTvlvivina^ 
S'VnuiIui.ao (Salavou, 2004) 


T^Ejl^ttuuinRRua^nTa^ninvii^^Tu 

e(9 q 

UTi(^n‘3‘3Viuii>3aani,il'u 3 vjvjvia^ ^a 1) vjvjvja^lu^iuw 


llttnaunit (The Entrepreneur Paradigm) 2) 3JVlVia>3 
^I'UlR'VyjRISIKfusitl.VlRTuTsiEi (The Technology- 


economics Paradigm) USIt 3) 3lVlVJa>3^1unsiOV13 (The 
Strategic Paradigm) aEjl4l‘3n^1Vini‘3^niHl,1a4Ha>3 
uoKn-wvi Iuvjvivia4i?iiuwil‘3tnaiim‘3'l^vim‘3nsina4 

<1 41 

VllumuadT^EJ Schumpeter (1934) '§>3l,5avjTEJ4lTim'ua>3 

R 01 vj sf 1R Eu n a 4 u 0 K n 11 vj ^ vi a n 111, il u w il 11 n a u n TV 

O' 41 

usitR'nvjsfiREU'tia>3wil‘3tnaiinT5^vi^anT3'wajinuTiKn‘3‘3Vj 

O' 41 

Tr EJtilll I'MU'iTU'IK fTTV VJD t'B '1 EJVllllI in RROIVJ ID tsy I^uTk 

vii>3ifl‘3yDnDnKamawil‘3tnaiinT3'li?isiti>3U'iKn‘3‘3Vimavi>3 

ei9 ai D 

vi'i>3wsiil‘3tTEj'BiIlui'S>3ifl‘3itDnD iiin^Rila^ 

ei9 

u'iKn‘3‘3Viluvjvjvia>3ilfiuwil‘3tnaiinT3D>3na'ii wilitnaumi 

<1 41 41 


t il u w vi u VI 111 VI 11 SI t fm vj sf 1 R nj K a n 11 in u n 11 vii aj u 1 

41 o. 

u'VKn'Tvvj iisitu'ii^n'jivinviiiviiiiviKanTavi’ilTiniiiil'u 
wilitnaunTvilitsiiiR'nvjsfiifD^'iEj uanDin'SumR^na^ 


vjvivja^^iuwilitnaiimi o^naoi wwDtnnDR'iiiili! 

<1 41 ^ ^ 

wilitnaumiili! Pia URRSi'nsnvjiinDRK'JS'jfiDlvivi^'ianTj 

41 ID 

IwoiviR^lvivi wsivjwsiii!§4^viamlivjl'unT3Siti>3i!OKnT3Vi 


fuvn maviilTiinRR'iivjvtoR4vi>3^'aK'uta4 iisit ^•0RVjll4^'ll?l 
nsin'loiiMi4(?fi! 


noiudinryuoouoanssunljms 

lOuwUsrnoums 

v 

u'li^n'Tvvi na'iiiilumlaoSa^sl'ifi'Eynaonii 
iiluwilitnaunTV sfinfun'vvsiti^R'iivi'l^iillEJiilui'S^nTV 
iivi^iii! lanisiviioniiKsn^ iisitRoivisfinDliiiirisinD 

I 

in^^uDinnTvwwilitnaiinTvl'Bila^na^nTviilnEJUitilsio 

iQulamsilunTvsitioRoiviiii^nKi^viiosinD DuiiluwmlD 

«i 

T^EJioonu'ii nTaiilnwil-atnaunTa iisitnTvviuT'KnTvviiili! 
li^^viR'IIVl^VlvilUS'SonuilSItni! (Drucker, 1994 ; 
Kanungo, 1999 llSi:; Zhao, 2001) limR^lunTl^nin 
inEnnuRoivisfiRnjitvi'i'io niiiiluwilitnaiinii 

O' 41 

iintuoi^in'Tavi Sminsinnoiisit^ninnuvniilunsn 
^auvii^inuviasiviR'TV imtimR^vn^ilfiuna^uTii^inTvvili! 
iS^ifliyDflisii^f WDSj'lilffiiR'iivisiulDiisitvinTa^ninni! 

«9 

aEj'ioiivi-ivisnEJiSalviinuviiu (Grupp, 2001) Sundbo 
(1998) 'lilfviinTvsi'viliiinR^inEnniiviqitguaouTiKniivil'u 


am^linKivi DinRoivjsliREyna^'u'iKniiviniinTi 
iiluwilitnaumili^wnsinn^vfi^K'UDtiAiii'ii n'l^niivi 
D 11 fi iH n K a i S al iH vi n 11 w SI vj w sn u n a 4 SI m 01 m 111 ) u 
wilitnaunii iisitR'vivjt maviiliiifiRR'nvjR^lviviw 

41 41 

si^wsK^ianTvinKUTii^niivj siaRRna>3niiiiinRRna>3 
Gurteen (1998) wl^l'MVlRUt'il wilitnaunTvwviR'nvit 
iisitsiivn‘3n^Dtmn>3R'nvjt T^EJsnviTanD^miniiR'nvit 

41 41 

l^aEji>3viil‘3t§vi3fniAnIi! naoitiluilDDEJsfiREy^viiliiinR 
UO^nttVl (Cardinal et al.,2001; Darroch & 
McNaughton, 2002 ; Pyka, 2002 ; Adams & Lament, 
2003; Shani et al., 2003 llSIt: Bessant & Tidd, 2007) 
luitEJtVin^DtlAlll'il vimil'Bm'il Innovative 
Entrepreneurs nuvnnfu ll^'nvil^vimilTIR'nvJVIvnEJW 
"HRiDU l^EJiItJiilimTawsiviwsnuR'nviviviiEJitvi'ii^m'ii 
Entrepreneurs nURIOI Innovation llSItfiR'IlVjl'UlwaJVJ^ 
ii^n^i^nnaanlil i"hi! NESTA (2007) l^nsinoi 
"Innovative entrepreneurs who are more likely to seek 
growth, create the majority of jobs and wealth” tlSIt 
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Bam Aquino (2008) “How to become an 

innovative entrepreneurs: when you invent, you create 
something new. When you innovate, you turn an idea 
into something of vaiue.” 
^qi3JVi3J1EJUEJn^innU‘a^Viqi'3m'31 Entrepreneurs 
01 Innovation lliuiInillinil^S'SaillEJOVlIO^Iunillllu 
Wll‘5tnaiini‘3UatU1i(^n‘5‘33JaEjl>3 Drucker (1994) ; 
Bessant & Tidd (2007) Uflt Timmons et ai. (2007) 
^ladi^wilitnaiinTa^fiiiunfifiii^RiiufiiunfilunTJ 
un'oiruvii^sini/ ufitfitviaul‘hi^uii 

«i 

ui(?iniiuSRiiuffiREU^aniliiluwilltnaunii iiiu 
Googie ^ilitsiiiRiiiiffiiii/luniifiiii'iuiiKniiiimunii 
Ruvii'tfajjfi Amazon ^siiiiiinRia^i^iai^nii^iviiiiEj 
viU'jiailfiEjni‘5W(ajuiuii(?in‘5‘5ii^iU'ija'3vii'3ni‘3^°iviiiiEj‘3il 

%i 

uuulviii l^EJWiuituuaui^afm^ Starbuck wilitnau 
niisinniiuniuiAl ^ilitsiiiRiiiifiiiiDDinniiWiajui 

I 

uoi^niiiiniiliiiniuiAl^fitvIaul'hmunoiiluiiiiniimmu 

ufit Microsoft wilitnauniimusinn 

<1 

■aaiAl^uif ^Riao^fii^Tfin^iEjniiSuo^niiJjwai^riani^ 
iN(ajuiaEii>3^aiua>3 uatuii^niiiinitinunii^fiiii'i 
tNuafl^ivii^sinD ufitni‘5fiii4avi3'Wfimua'iia>3vii>3ni‘5 

«i 

^°1VililEjiuMuilluilllllill»| Ilium 

unasU 

1 

21 ui^niiu tiluio'wiiiiviiiivi 
u fi t Pii 1 u ff 1 R nj a ti 10 u 1 nlu n 11 fill 0 n EJ n 1 lAi n 11 uii'oifu 
viioniiRnioluitmsinD ufititmilittvifl vioumiit 

I 

pniu'li?i iiIIejuIu mill tiviSniiAinaoniim muoiuliiliiio 
'wnitvii'l^EJinan^alil ufitoonfiiEJiQu'Saniviu^'wu^iu 

«9 

tiaoniiilitnausinn'liluSo iiai^unii'wajuiwSKnfu'wviia 

I 

uiniilviiiT w^aol'BPiiiiiR^fiii>3fT3'3(i ufisfiiiii|aEiio 
fSuiiu nfiiEJiiluio'wSfniiifiifinjufitoofiiuiinwDtfiii^ 
pnm'lifii.illEJiiIui'Soniiu'tio'tru'l^i.iluaEiio^ monufiiio 
Piiiutmn^ioIuwS^rifu'iiufitvilaiiinii'wviil'MwiiiTnpi 

II 

niafinRi'l^fiiPiiiu'woiAialDaum^Dinpniiifiiiviioaiiiifu 

%i <1 

ufisRiiuR^ uinniiwDtmuonoiqwitiiPiivilamviuw 

I 


ni‘3^°iuunil‘3tmvina4uiiKn‘3‘3uaiDDtuRiiu 
uKn^i'inuaan'lil ^luuiuviufitiiliilitfi'ifina'iniiltf 
ilitlEJUUDinuiiJiniiu ninnuviiiviiuiiiainiiuwifiEJU 
1 AI 1 I 11 nii^'iuunuoKniiuaiDuuuua^'lifi 3 flS Pia 1) 
fl^mui.iliviiiiEJua'iuiKniiii fiiuiin^'iuun'l^ 2 ilitinvi 
^a Ul^nilllwSl^nfUII (Product Innovation) 
UfltUIKnilunitUlunil (Process Innovation) 2) 
flfiifiiuni‘3iilmuuilfi4na4UOKn‘3‘3U viuiiSniiuiio 

il‘3ti,fivina>3uiiKn‘3‘3iiKiii‘3tliiivi1a^nDa!tna4ni‘3 

iilaEJuuilfi'i'lifi 2 ilitmvi Pia uiKniiuwu^nyfut 

laEJUWm (Radicai Innovation) UfltUIKnilU^uanDOlt 

RaEJlllu^aEjllI (Incrementai Innovation) Ufit: 3) fl^^lU 

ni‘3fi>3Wfin‘3tviii^anaiiinKna4ni‘3fi°iiuu>3iu wuiiSnii 

uii^iilu 2 ilitinvi Pia uii^iniiii^iuiviRTuTfiEi 

(Technoiogicai Innovation) Ufit UOKnilU^lumiUl'mi 

(Administrative Innovation) K-OlTu luminiViURnflEJVlS 

ufitiiliviuiEJVii43‘3nDna4wil‘3tnaiini‘3 wuniiifaulEj^nii 
<1 ^ 

ui^niiu ^'ivfiliiwilitnaiiniiRiniiRiiumMiitiKiDU 

%i 

mEJiniiuuiia4luflfiKio»| na^uiKmiu in^umaliinii 
014UWU ufitniif^niiuiKniiuna^wilitnaiinii uilild 

%i ^ 

nimiifii.iliviuiEJKiunfiEJViB^niviUR'li 
<\ <\ 

luauii^niiu fiaii)um1a4Sa'nffiRnjluni‘3fiii>3 
Riiufiiui‘3nvii>3ni‘3un'>3'iiuna>3wil‘3tnaiini‘3 lunfut 
tliEJinuwilitnaiiniimilunfilnffiRnjluniifiii^uiiiJiniiii 

II O' 

muuluilitiviRwuRiiuniTviuiufitmEJiiiAiiaulil^iEj 
ui^niiu tiiu iRuuifn ffoi^u ufituafno iilum 

RiiuffiRnjniini‘3fi>3ifiiuufitfiuiifiuuni‘3fiii4wil‘3tnaii 

O' 1 II 

nil Dinniil-MRiiuivii'i^iuiviEJiRifiKfufitiviRTuTfiEi 

%i 

iilu^iu KfiaKDU'wajuini‘5fi°iiuu4iuna4wil‘3tnaiini‘3lii 

0(9 ^ 

S^iiufiiuiin ufitRiiui'iiiiu^>3^Dtfiii4ui^n‘3‘3ul^ 
T^EJwiunitinunii ufitnfilnnii^KniiRiiuilu 

II 

ii'miviEJifEJVi1afiniiiuni‘3^niH'BUfi4 lumitait^ 

%i 

ilonii “Incubator” ■nini>3Sni‘3fiuiifiuuin4vii>3^iu 

I 

m^uR iHiufiiiui iHiuvifiAiEJiniiiRRfi ^fia^Du^iunii 

II <1 

wuaEji4Di4^4 aEj'i^'linKiuRfUKnDaitna'iw^Dtfiiiiiin 

<\ II 

tiluwilitnauniii'l^ iiiu Ka^SMoinflu URiiuii^uuIu 
^ <\ 

niifiii'iBinD URiiiinai^DtiliEJ4 S^iiuiufitRiiu 
iSEJTMinjlumRTulfiEi^inEJTiia^niiBinD S^iiuiiluwui 

O' «l II 

SmlaiiiEjRiiuiiuSa iilum 
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si£jmsc 5 iooo 


SUIAIfl ItlSin (2547). 

“ns^EJvisvnonit^^nit 

«i 

ivirTuTs^S 

us^tnituniJaviiaEji^ 

V 

n‘5>3ivi'W“i : sliiln>3iu 

«i 

uvioiiiS 

nttVlt'lOQVlEJIHISilKfuflt 

^usaiil "HEjfl^lU. (2547). “IIVIUI 
lua^^unaoni'a^^mt 

ui^yi^ssjdi'nfuNy^'nis. 

V 

nt^iviiAi”! : sfiunonu 

I 

fny TtriiiTfiRivit. (2547). 
ni-34'^ni7uf0in77sjffinw 
mjwir ntomiAi”!: sfiilnonu 

V <1 

sflllnOlUUT'l^inttJJUViO'B'l^. (2548). 
fi^as^ui0in^-33j]yia. 
nt^iviiAi”! : sfiiln>3iu 

I 

.(2549). mtiamim'i-yilyiti. 

nt^iviiAi”! : sfiiln>3iu 

«i 


(2549). nainuinnilil. 

nt^iviiAn : sfiiln^iu 
<\ 

u'!'(^n‘3‘33Juvi4"Hifin‘3tvi‘3'i>3 

.(2550). maa^ui^n-i-yj'lvia. 

nt^iviiAn : sfiiln^iu 

I 

'UT'KfT5‘33JUVi>3'Blfi 
0 VIEJ1R1 Sil (?l f U fl 11VI ^TuTfl 0. 

.(2550). 77£/\?7WWSm?ff7???TO 

I 

jfiiIn4iu'uoKn‘3‘33j uvi^niS 

n‘3tVl‘30>30VlEJ1R1JiIKfuS^t 

m^Tuls^S. 

sliiIn^iu'waj'uioviEJiRijiiKfus^t 
m^luls^Suvi^'Mifi. (2548). 
77k/W7/7777irl717W7W/77?W 

a^^ O^vjju aui^^. 
nt^tvivn: >3i'uuiviR^3j'wu3 

I 

sfiirn>3iu'W(ajuioviEJiRijiiKf 

u 11 VIR T u 1 0 u vi 4 in i 

n‘3tVl‘30>30VlEJ1fl1JiIKfuS^t 

1,V1rTuTs^0. 
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